ATTACHMENT A: RESPONDER DECLARATIONS
The undersigned certifies, to the best of his or her knowledge and belief, that:

A. Response Contents. The information provided is true, correct, and reliable for purposes of evaluation for potential
contract award. The submission of inaccurate or misleading information may be grounds for disqualification from
the award as well as subject the Responder to suspension or debarment proceedings as well as other remedies
available by law

B. Authorized Signature. This Declaration is signed by the appropriate person(s), with the authority to contractually
bind the Responder, as required by applicable articles, bylaws, resolutions, minutes, and ordinances.

C. Non-Collusion Certification.

1. The Proposal has been arrived at by the Responder independently and has been submitted without collusion
and without any agreement, understanding or planned common course of action with any other vendor
designed to limit fair or open competition; and

2. The contents of the Response have not been communicated by the Responder or its employees or agents to any
person not an employee or agent of the Responder and will not be communicated to any other individual prior
to the due date and time of this Solicitation. Any evidence of collusion among Responders in any form designed
to defeat competitive responses will be reported to the Minnesota Attorney General for investigation and
appropriate action.

D. Organizational Conflicts of Interest. To the best of Responder’s knowledge and belief, and except as otherwise
disclosed, there are no relevant facts or circumstances which could give rise to an organizational conflict of interest.
An organizational conflict of interest exists when, because of existing or planned activities or because of
relationships with other persons,

1. avendor is unable or potentially unable to render impartial assistance or advice to the State;
2. the vendor’s objectivity in performing the contract work is or might be otherwise impaired; or
3. the vendor has an unfair competitive advantage.

If after award, an organizational conflict of interest is discovered, an immediate and full disclosure in writing must be
made to the State’s Chief Procurement Officer which must include a description of the action which the contractor
has taken or proposes to take to avoid or mitigate such conflicts. If an organizational conflict of interest is
determined to exist, the State may, at its discretion, cancel the contract. In the event the Contractor was aware of
an organizational conflict of interest prior to the award of the contract and did not disclose the conflict to OSP, the
State may terminate the contract for default. Organizational conflicts of interest terms apply to any subcontractors
for this work.

E. Copyrighted Material Waiver. By signing its Response, the Responder certifies that it has obtained all necessary
approvals for the reproduction and distribution of the contents of its response.

SIGNATURE PAGE TO FOLLOW
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By signing this form, Responder acknowledges and certifies compliance with all applicable requirements indicated
above.

Company Name:

Signature:

Printed Name:

Title:

Date:

Phone Number:

Email Address:
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ATTACHMENT B: PRICING
1. Pricing.

Responders must download and use Sample Contract Exhibit D Price Schedule attached to this Solicitation. The Price
Schedule must be completed by the Responder and uploaded with your solicitation response. If pricing is not
returned with your solicitation response, your response will be rejected. Failure to use Price Schedule may be cause
for rejection.

2. Alterations or Erasures. The State reserves the right to reject a response containing an alteration or erasure of any
price used to determine the lowest responsible responder unless the alteration or erasure is done in a manner that
is clear and authenticated by an authorized representative of the Responder. An acceptable way to make an
alteration or erasure is to cross out the price, print the correction in ink adjacent to it, and have an authorized
representative of the Responder initial and date that correction.
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ATTACHMENT D: ADDITIONAL INFORMATION
1. Contractor’s Contact Information. Provide the contact information for the representative responsible for the
management of the contract and the representative receiving purchase orders.

Vendor’s Legal Name

Address

Contact Person (Contract)

Email Address

Telephone Number

Contact Person (PO Order)

Email Address

Telephone Number

2. Prompt Pay Discount. What prompt pay discounts do you offer? Select all that apply, if “other,” specify terms in
the comment section below:

O 1%in30 O 1%in 15, Net 30
O 2%in30 O 2%in 15, Net 30
O 3%in30 O 3%in 15, Net 30
O 1% in 10, Net 30 O 1% in 20, Net 30
O 2%in 10, Net 30 O 2% in 20, Net 30
O 3%in 10, Net 30 O 3% in 20, Net 30
O 5% in 10, Net 30 O Net30

0 Other O None

Comments:

3. Delivery Time Frame. Responder must enter a delivery time frame after receipt of pre-production approval in the
space below.
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ATTACHMENT E: SAMPLE IMAGES

NEWS AND IDEAS FOR
LOTTERY RETAILERS August 2025
Volume 6
Issue 8

GAME-PLAN

MINNESOTA LOTTERY.

IT°S GAME TIME, MINNESOTA!

VIKINGS SCRATCH TICKETS ARE AVAILABLE KICK OFF SUCCESS WITH SMART PLACEMENT

ltls~ tll'leltlmde of year.wle'v'e beer) waitir)g for—when Minnesota gets Encourage your team to promote our newest player in the scratch

a itle louder, the air isfilled with excitement, and everyone rushes ticket lineup by placing the Vikings point-of-purchase materials

to get the_lr ticket to the game — the Minnesota Vikings scratch ticket  throughout your store. Place the tower topper next to the pre-game

thatis! This $5 game is the go-to play for anyone who is up for fun snacks, the poster on the wall near an open space so your players

and wants a chance to win up to $100,000. can practice their victory dance, or the sticker on your counter to
help remind everyone that every day is game day.

If your players don't win instantly, their game isn't over yet. They can
enter non-winning tickets for a chance to win some huge prizes like
cash, Minnesota Vikings season tickets, and more! We're supporting
this game with a state-wide advertising campaign that includes TV,
radio, billboards, and digital ads. So, huddle up with your team or
lottery sales rep and see what winning plays you can run to draw up
sales and earn higher commissions for your store!

Reveal 3 TOUCHDIWIN
symbol, win prize’_
22 2. shown for that symbol!
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Minnesota Lottery

2645 Long Lake Road

Roseville, Minnesota 55113
mnlottery.com

Liz Smith, Managing Editor

Megan Oelschlager, Graphic Designer
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August 2025
Minesors Lowery B A M E I l A “
2445 Long Laks Road. e k

Volume &
E e s  MINNESOTA LOTTERY

Issuio 8
mnlee

Liz S, Managing Edior
Megen Cetuchiager, Graphic Gesigner

IT’S GAME TIME, MINNESOTA!

VIKINGS SCRATCH TICKETS ARE AVAILABLE KICK OFF SUCCESS WITH SMART PLACEMENT

th nqhmmsufm .:
s0 much excitement happening.

NEW SCRATCH
GAMES SNERAK PEEK

ON SALE SEPTEMBER 2, 2025

ilicky Lines Diamond Doubler ! X5 .‘m%-
Over §12,500.000 in total prizes . -

Copy Cat Crossword
Scestch pour way 10 530,00

wild Cash

A chance fo multiply yout p

5200,000 Gold Rush
Find a pot of gold 1@ win all 25 prizes

\ SCRATCHGAME Lotto Game
SNAPSHOT v BUNDLET

Thanks ta the wide variety of fun seratch Games m.m:re there's LOTTO GAME BUNDLES AVAILABLE

'}m(

by in-lman;wwls il

rE[ummend the best game, Whil mmm»es in all 87 Mi

e, a r\ew games
d\sm smd ut i : A reminder, four new Lotto Game Bundles lsunched June 24 These bundles offer more ease and Theough ‘“: """;“"
. accessibility for your staff. With the touch of [ust ore button, yaur players can get their laven(s lotto games SR
Lucky Slingo / tour dbn't need 2 pat of in hand mare quickly. Here's whars inside each af the four new bundles: ~ approxmately ""w.

 gold, dleaf clover, orlucky charm ta have fun in mere thar

Vit s game Allyou oeed s 1o o s 1 get The Mini Big Game «
o ‘Efﬂifw Seratehing for you chance 10 wan up o $30,000. $39 3 9 < restering our
1S i Ao reody tospin st and in? BUNDLE BUNDLE
1 Fowerbal®, | Mega Millons®, = aweeks worth of Fowerball, Mega Millons
1 Lotto America®, 1 Gopher 5% and Lotio America ickts
rERSR A deti AT coz prel Minnesota The Works

winming $100,0007 Haw abeut # chance for - =

50 plapers 10w $ 100,000 Ths gam has 50 BUNDLE BUNDLE

0p pies of $100.000 and .2 hovizonta ket

Wi w0 separale games, meaniog twicethe ! Aweeks worth of Gopher 5, North 5%, # Big Game Bundle + Minnesota Bundle
and Pick 3% tickets

Crossword Gems / Ths new play sye gives
your players muitiple changes 0 i 10 o
“gorme ot only can they win 0 the rossward. N & HELPFUL TIPS
00 by reveating w055, but ey can also

callect geis faca chance t win 2 banus prae
2lor PPN

e required to be se

Minnesots Vikings / Vith o seasan
games starting [ eacy Augast ick off hi
Tl season snd suqgest s 35 game.
Thison favarites 2 grestwrp to score major

sales Flus ifyou sl . 100,009 inner your
storegetsa $500bonus check. 1o knows.
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